The value of the
Genuine Jersey Mark

Genuine Jersey has worked hard to generate public
awareness of the values of buying locally with a
marketing campaign encouraging consumers to
look for the Mark before they buy; whilst at the
same time engaging with retailers to increase
exposure of Genuine Jersey in supermarkets.

As demand increases so does the value to
participating businesses.

This value can also be achieved by you, the Island’s
hospitality industry if you get on board.
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Your Guarantee of
Local Provenance

www.genuinejersey.com

*Independent Brand Perception Survey 2010 carried out by Island Ark



Your Guarantee of
Local Provenance

Genuine Jersey is an expression of all that is best and
sustainable in vital areas of Jersey’s rural and maritime economy.
It engenders Island pride and confidence in our future.

Whether it’s reared, grown, caught or made in Jersey, Genuine
Jersey is the guarantee of local provenance. In a nutshell,
the Mark allows the consumer — your customer — to make
an informed choice to support the local economy, embrace
seasonality and reduce their carbon footprint.

Genuine Jersey would encourage you, the Island’s hospitality
industry to support our Members not only through your
purchasing but by engaging with your customers. By creating a
Genuine Jersey section within your Menu and identifying it with
the Genuine Jersey Mark and brand promise, you play a valuable
part in reaffirming the value of buying locally; buying sustainably.

Your Guarantee of
Local Provenance

GENUINE JERSEY SPECIALS

Chancre crab and local fish cake with tomato relish and crushed Jersey Royals
Pan-fried scallops, butternut squash with rocket and salsa verde

Local catch of the day with salad leaves and chunky chips

Handmade beef burger with bacon, tomato relish and chunky chips

Jersey bean crock with ‘Classic Herd’ sausage

A LA CARTE MENU

Fish platter of smoked mackerel, oak roast salmoenuine Jersey crab,
smoked salmon and grilled king prawn with spicy Marie rose and aoli

Tagliatelle with wild mushrooms, fresh thyme and Pecorino (v)

Pan roast rib eye steak with baby spinach, grilled tomato, chunky chips

(@) Ingredient sourced from a Member of Genuine Jersey.

£13.50

£13.95 S



